Events and Festivals
Bringing Joy to People

Festivals promote diversity, they bring neighbours into dialogue, they
increase creativity, they offer opportunities for civic pride, they improve
our general psychological well-being. In short, they make cities better places
to live.
David Binder, American theatre producer

Events Small and Large

Events and Festivals

In the research literature, events are classified according
to size, duration, and focus. As an event delivers a leisure
and recreation service, its definition often comes from how
large the activity is, how many days it will last, and what
its objectives and benefits are. Simply put, an event is a
celebration that takes place on occasion in order to bring joy
and pleasure to the life of the participants.

Although events
and festivals
have overlapping
attributes, there
are a number of
differences in the
conceptualization of
these two types of
occasions.

In other words, an event is a non-routine occasion that diverts
people from their day-to-day activities (Shone and Parry,
2004). The focus is largely leisure and recreation centred,
whether directly or indirectly. Shone and Parry categorize
events into four types:
1 leisure (leisure, sport, and recreation)

2 cultural (ceremonial, sacred, heritage, art, and folklore)
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3 organizational (commercial, political, charitable, and sales)
4 personal (e.g., weddings, birthdays, anniversaries)

To differentiate between
events and festivals in
terms of their overall
characteristics, objectives,
and benefits

■■

To examine various types
of events and festivals that
take place in Canada

■■

To analyze the individual,
community, and societal
benefits of Canadian
events and festivals

■■

■■

To explore the relationships
between leisure studies,
event studies, and
festival studies
To review Canadian-based
research in leisure studies
that examines events
and festivals

Key Concepts
■■

Events

■■

Hallmark or mega event

■■

Festivals

M

■■

The terms “event” and “festival” are often used interchangeably in
the field of leisure studies. An event and a festival both constitute
leisure, recreation, or sport activities that take place on occasion,
but not on a continuous, day-to-day, ongoing basis (as, for
example, a daily aerobics class in a local community centre does).
They both tend to be short-term activities that last between one
day and two to three weeks. These activities have a start and a
finish, and in many cases, opening and closing ceremonies.
This chapter explores the features and benefits of the many events
and festivals that take place in Canada, as well as the status and
possible future directions of Canadian-based research in this area.
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More recent research conducted for the Ontario Ministry
of Tourism by PKF Consulting in association with Research
Resolutions identifies three major types of events: sporting,
cultural, and business. Once again, these three major types of
events can be either directly or indirectly related to leisure and
recreation.

Hallmark Events

If an event is of a large scale, it is termed a “hallmark” or
“mega” event. The term “hallmark event” first appeared
in research literature in 1974, in a study of Québec’s Winter
Carnival. At that time, Ritchie and Beliveau (1974: 14) defined
a hallmark event as being “built around a major theme, and
that serves to focus tourism and recreational planning on a
particular period of time.” This definition was based on new
one-time or seasonal events that were trending in tourism and
recreation at that time.
In subsequent research by Ritchie, the definition of a hallmark
event was expanded in focus to include time, appeal, impacts,
and benefits. Specifically, Ritchie (1984: 2) defined hallmark
events as “major one-time or recurring events of limited
duration, developed primarily to enhance the awareness,
appeal, and profitability of a tourism destination in the
short and/or long term. Such events rely for their success on
uniqueness, status, or timely significance to create interest and
attract attention.”
According to Getz, Svensson, Peterssen, and Gunnervall
(2012), the best way to define a hallmark event is according
to the goal or goals that it fulfills and the role it plays, or its
relationship to the host community. That is, hallmark events
are benefit-focused, meaning that they act as a destination
attraction for visitors and tourists, while also providing direct
benefits for local residents.
255

